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WOAH’s Communication Strategy

Update



“Communication – a new 

vision”, strategy 

document

WOAH Brand 

Strategy
Brand core

Brand positioning

Brand persona

WOAH Social 

media approach 

defined
Target audiences

KPIs

WOAH Brand 

Strategy 

launched

“A new vision – 2 years on”, 

strategy document
Impact analysis, SM and intl media, gaps 

identified, overall objectives defined, 

planes for website, advocacy, KPIs
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concept note 
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Data sources: 

Meltwater: all internet traffic, including social media, digital media, print media

Keywords: animal health, animal disease
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•

•

• Map target audiences, objectives per target and best channels to 
reach them

• Address topical priorities

•



Thank you

World Organisation for Animal Health
www.woah.org



Annexes
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Data sources: 

Meltwater: all internet traffic, including social media, digital media, print media

Keywords: animal health, animal disease, impact on trade, avian influenza, government response
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all internet traffic, including social media, digital media and/or 

print media mentioning OIE / WOAH 
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0%


	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12


